
FEELING CONNECTED 
Feeling of connection with other residents

62%
feel connected 

1.
Connection 

8.

MEETING OTHERS 
Extent to which people enjoy meeting other residents

69%
enjoy meeting others

OPPORTUNITIES TO GET TOGETHER
Satisfaction with opportunities to get together in 
the neighbourhood

46%
is satisfied about this

IINFORMATION ABOUT NEIGHBOURHOOD 
ACTIVITIES AND ORGANISATIONS
Extent to which people receive information about 
organisations and activities in the neighbourhood

67%
thinks these are 
sufficient

2.
Neighbourhood 
activities

NUMBER OF NEIGHBOURHOOD ACTIVITIES
There are enough activities organised in the 
neighbourhood

52%
think this is enough

CONNECTION TO NEIGHBOURHOOD ACTIVITIES
Extent to which neighbourhood activities match 
personal interests and needs

32%
find this relevant

ACCESS TO CARE AND SERVICES
Extent to which people have access to the care 
and/or social services they need 

71%
has access

3.
Social services
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MUNICIPAL COMMUNICATION AND INFORMATION
Communication and information from the 
municipality about what they are doing in the 
neighbourhood 

40%
is satisfied about  this

4.
Municipality & 
policy

LOCAL OFFICIALS
Satisfaction with local officials, e.g. 
neighbourhood team or police

44%
is satisfied about  this

HEARD BY THE MUNICIPALITY
Feeling of being heard by the council

23%
feel heard

VOTING IN ELECTIONS
Extent to which people vote in national, provincial 
and/or municipal elections

75%
say they vote often or 
always
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FEELING OF SAFETY
Sense of safety in the neighbourhood

79%
feel safe

5.
Liveability

8.

FEELING OF FREEDOM TO EXPRESS ONESELF
Feeling free to express oneself in the street

80%
can express themselves 
freely

NUISANCE
Experience nuisance due to e.g. noise, litter or 
behaviour

51%
rarely or never 
experiences nuisance

SUITABILITY OF HOUSING SUPPLY 
The housing supply is suitable for various groups, 
e.g. young people, senior citizens, families

41%
find the supply suitable

6.
Housing 

HOUSING MAINTENANCE
Satisfaction with housing maintenance

53%
are satisfied about this

SATISFACTION HOUSING
Satisfaction with the current home

77%
are satisfied about this

SHOPPING
Satisfaction with shops in the neighbourhood

39%
are satisfied about this

7.
Economical 
activity

HORECA OFFER
Satisfaction with local hospitality establishments

18%
are satisfied about this

OPPORTUNITIES FOR ENTREPRENEURSHIP
Opportunities for entrepreneurship requiring 
physical space

26%
see opportunities

8.
Employment
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JOB SITUATION
Satisfaction with personal work situation

83%
are satisfied about this

MATCHING OF JOB OFFERS
Extent to which job opportunities in the area match 
personal interests and skills 

16%
find this to be the case
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MAKING ENDS MEET
Being able to make ends meet on 
one's own income

79%
manages to get by

9.
Financial 
health

FINANCIAL PROBLEMS
Extent to which financial problems are experience

71%
experiences no 
financial problems

70%
thinks  these are  
sufficient

10.
Education

FITTING  EDUCATIONAL OFFERINGS 
Extent to which courses, training programmes and 
classes in the neighbourhood meet personal needs 

44%
find this to be the case

NUMBER OF EDUCATIONAL INSTITUTIONS
There are enough educational institutions in the 
neighbourhood 
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OPPORTUNITIES IN THE LABOUR MARKET 
AND EDUCATION
Experience of opportunities in the labour market 
and/or education

65%
experience this 
positively

11.
Equal 
opportunities 

HELP IN THE ENVIRONMENT
Extent to which people have someone in their 
environment who can help if things are not going 
well 

75%
can get help

RELATIVE OPPORTUNITIES
Experience of opportunities in life compared to other 
local residents 

44%
believe they have more 
opportunities

DIGITAL SKILLS
Extent to which people can arrange things 
digitally, e.g. via digital government services

74%
can arrange things 
digitally

LIFE SATISFACTION
Satisfaction with life at the moment

80%
is satisfied about this

12.
Mental wellbeing

STRESS
Frequency of stress

34%
never experience stress

EMOTIONAL STABILITY
Experience of emotional stability

75%
feel stable

GLOOMINESS
Frequency of gloomy feelings 

40%
never feels gloomy

LONELINESS
Frequency of feelings of loneliness

58%
never feel lonely
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NUMBER OF SPORTS FACILITIES
There are plenty of sports facilities in the 
neighbourhood 

55%
think this is  enough

13.
Healthy lifestyle

8.

OFFER OF HEALTHY FOOD 
There is a sufficient supply of healthy food in the 
neighbourhood

53%
think this is sufficient

ENOUGH FOOD
Having enough to eat every day

94%
have enough to eat

QUANTITY OF GREEN SPACES
There are plenty of green spaces in the 
neighbourhood

87%
think this is enough

14.
Built 
environment

TRANSPORT CONNECTIONS
Satisfaction with transport connections 
between the neighbourhood and other parts of 
the city

73%
is satisfied about this

APPEAL AND DESIGN OF THE NEIGHBOURHOOD
Satisfaction with the appearance and layout of the 
neighbourhood

58%
is satisfied about this

15.
Art and culture
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QUANTITY OF ART
There is plenty of art to see in the neighbourhood 

24%
think this is enough 

ACTIVITIES ON OFFER
Satisfaction with the range of artistic and cultural 
activities in the neighbourhood

24%
Is  satisfied about this

16.
Nature and climate

CLEAN AND SUSTAINABLE ENVIRONMENT
Importance of a clean and sustainable environment

90%
consider this to be 
important

SUSTAINABLE ENERGY MEASURES
Interest in and possible access to sustainable energy 
measure

58%
are interested and have 
access

Deze gegevens zijn in het voorjaar 2025 gemeten
door een groep bewoners en UvA-onderzoekers

(zeer) tevreden neutraal (zeer) ontevreden

Participants (N): 299




